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Dive into SPLASH!

Welcome from the President & Convention Chair

Congratulations on taking the plunge! It is our distinct pleasure to welcome you

to SPLASH, the ADA 2009 Annual Convention! Over the next three days, you will
have the opportunity to dive into deep issues within the audiology profession, while
mixing business and pleasure, and work with play!

The insight and dedication of the 2009 Convention Committee is exemplified in this
year’s program, which features dynamic speakers, innovative sessions and creative
networking opportunities that will provide and foster:

o Strategic Thinking

o Practice Management Solutions
o L eadership Development

o Audiology Best Practices

» Sound Peer Advice

e Horizon Planning

SPLASH features 45 sessions and more than 18 hours of total possible CEU
credit, plus hands-on practical business knowledge and insightful clinical education
in four key areas:

e Practice Development/Business Tools

¢ Diagnostic/Biomedical/Research

e Amplification/Rehabilitation/Counseling

e Professional/Advocacy/Legal/Ethical Issues

In addition to great educational programming, SPLASH offers abundant
opportunities for developing meaningful relationships with peers and industry
partners. The exhibit hall is teeming with leading companies and organizations,
who offer cutting-edge technologies and resources to advance your practice

and enhance your professional skills. ADA exhibitors and sponsors serve as key
partners for the Academy and its members—and many will be announcing new
products and services during the convention! Visit the exhibit hall and discover the
most innovative products and services available within the profession of audiology!

Don’t forget to join your friends and colleagues for a roundtable breakfast on
Friday morning to discuss hot topics in audiology and practice management—or to
hang out in the ADA Lounge, where you can post and find employment openings,
network and sign up for ADA’s peer-to-peer mentoring program.

Thank you for making the commitment to be engaged in ADA by taking the
plunge—and taking the practice of audiology into the future! Please take the
anonymous electronic survey, located at the ADA kiosks near the registration area.
This survey will provide valuable information that will benefit ADA members and
constituents. Your input matters!

Tty C. RodLud

oy

Charles R. Stone, Au.D.

President Convention Chair

Tabitha Parent Buck, Au.D.
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Schedule-at-a-Glance (Schedule as of September 25, 2009)

Thursday, October 29

7:00a.m. — 7:00 p.m. Registration Open
8:.00am. — 3:15p.m. Pre-Conference Workshops
12:00 p.m. — 1:00 p.m.  Workshop Attendee Lunch
8:00 am. - 5:30 p.m. Exhibitor Installation
3:30 p.m. — 5:30 p.m. Opening General Session & Keynote
5:30 p.m. — 8:00 p.m. Opening Reception in Exhibit Hall

Friday, October 30

7:00 am. — 6:00 p.m. Registration Open
7:00a.m. — 7:45am. Continental Breakfast & Breakfast Roundtables
8:00am. — 9:30am. Concurrent Sessions
9:30 am. - 9:45am. Refreshment Break in Exhibit Hall
9:45 a.m. 11:15 a.m. Concurrent Sessions
11:15am. - 12:45 p.m. Luncheon in the Exhibit Hall
11:15am. - 12:45 p.m. Exhibitor-facilitated CEU Activity
12:45 p.m. — 6:45p.m. Exhibit Hall Open

12:45p.m. - 2:15p.m. Concurrent Sessions
2:15 p.m. — 2:30 p.m. Refreshment Break in Exhibit Hall
2:30 p.m. — 400 p.m. Concurrent Sessions
4:.00 p.m. = 4:15p.m. Refreshment Break in Exhibit Hall
4:15p.m. — 5:45p.m.  Concurrent Sessions

7:00 p.m. — 10:00 p.m. ADA Beach Party & AFA Benefit Auction

Saturday, October 31

7:30 am. — 2:00 p.m. Registration Open
7:.00a.m. — 8:30 am. Membership Breakfast Meeting (ADA members only)

7:30a.m. — 8:30 am. Continental Breakfast
8:30 a.m. — 12:00 p.m. Exhibit Hall Open
8:30am. - 9:830am. Concurrent Sessions
9:30am. - 9:45am. Refreshment Break in Exhibit Hall
9:45 am. — 10:45am. Concurrent Sessions
10:45am. — 11:00 am. Refreshment Break in Exhibit Hall
11:00 a.m. — 12:00 p.m. Concurrent Sessions

12:00 p.m. — 1:00 p.m. Luncheon

12:00 p.m. — 3:00 p.m.  ADA Student Track, Sponsored by AFA
1:00 p.m. — 1:30 p.m. Concurrent Sessions
1:35 p.m. — 2:05p.m. Concurrent Sessions

Continuing Education Information

Continuing Education Units have been applied for, however the total number of hours is subject
to change.

APPROVED PROVIDER| The Academy of Doctors of Audiclogy is approved by the Confinuing

Education Board of the American SpeechlanguageHearing Association
[ASHA) to provide confinuing education activities in speechlanguage
ASHA pathology and audiclogy. See course information for number of ASHA
CONTINUING CEUs, instructional level and content area. ASHA CE Provider approval
EDUCATION does not imply endorsement of course content, specific products
AMERICAN SPEECH-LANGUAGE-HEARING ASSCCIATION

or clinical procedures.

The program is offered for 1.5 CEUs (Advanced level; Professional/Related area). Workshop 1,
2, and 3 are each offered for .6 CEUs (Advanced level; Professional/Related area).

AMERICAN _) The Academy of doctors of Audiology is approved by the American
’){g}ﬁ&%ﬂf w Academy of Audiology to offer Academy CEUs for this activity. The
Confinuing Education | program is worth a maximum of 1.85 CEUs. Academy approval of
(7® in Audiology J this continuing education activity does not imply endorsement of

course content, specific products, or clinical procedures.




Pre-Conference Workshops

Thursday, October 29
8:00 a.m. — 3:15 p.m

(Note: Separate Registration fee is required

Lights, Cameras...Cerumen!

Rita R. Chaiken, Au.D., Atlanta Audiology Services, Inc.; Jiovanne
Hughart, Au.D., Hearing Doctors of Georgia

Location: Salon G * Approved for Tier 1 ABA Credit

This advanced cerumen management course® is designed for practicing
audiologists who examine the outer ear canal, place otoblocks for ear
impressions, perform diagnostic audiological evaluations, manage ear
wax, and fit hearing and ear protection devices, including extended wear
hearing aids. This workshop will illustrate best audiological practices for
examination and management of the external auditory meatus, which
demands the use of magnification and ilumination. A highlight of the day
will be participant interaction with head lamps, head loupes, oto-micro-
scopes, and video otoscopes, along with instruments and equipment
with which to perform mechanical and suctioning methods of cerumen
management. Audiologists wishing to enhance their skills of

viewing and/or managing the external ear canal will find /-,
this course stimulating. In addition, there will be an ar

opportunity for participants to drive the course
content with their own specific cerumen man-
agement questions, needs, and concerns.

* The prerequisite for acceptance into this
course is completion of a basic cerumen
management course.

New Advances in the Diagnosis
and Treatment of Vestibular
Disorders

Richard E. Gans, Ph.D., American Institute of Balance

Location: Mangrove/Citrus * Approved for Tier 1 ABA Credit

Audiologists play an increasingly important role in vestibular diagnosis
and treatment. This one-day workshop will provide attendees with the
latest information on practical diagnostic testing and treatment applica-
tions, the most recent research and a preview of future trends in the
vestibular sciences for both children and adults. Clinical and electro-
physiological diagnostic techniques, evaluation of all variants of BPPV,
non-compensated high frequency vestibular dysfunction and gaze stabi-
lization problems will be presented.

The program will also utilize the most recent advances in
Videoculography, Vestibular Evoked Myogenic Potentials (VEMP’s), and
Computerized Dynamic Visual Acuity to assist clinicians in differential
diagnosis of peripheral and central vestibular abnormalities. The presen-
tation will be supplemented by actual case studies to enhance the leamn-
ing process. Attendees are invited to bring difficult cases for discussion
in an interactive format. This will provide the audience an opportunity to
work through a variety of cases using AlB’s evidenced-based clinical
pathways and Gans Logic Tree in their test interpretation and treatment
decision process.

From the Ground Up: The Fundamentals of
Coding, Reimbursement, and Compliance

Kim Cavitt, Au.D., Owner, Audiology Resources, Inc.

Location: Salons A-C « Approved for Tier 1 ABA Credit

This preconvention workshop will review the requirements of maintain-
ing a compliant audiology practice, including HIPAA, Medicare, FDA,
FTC and state guidelines, regulations and statutes. The course wil
outline the necessary processes and procedures that practitioners must
have in place in order to comply with these rules. The course will also
include an extensive bottom-to-top review of coding and the problems
that it creates. CPT, HCPCS, and ICD9 coding will be discussed as
will how to compliantly use these coding systems to maximize efficient
reimbursement. This course will explain the coding changes we can
expect for 2010 and beyond, including ICD10. The Physicians Quality
Reporting Initiative and its potential impact on audiology will also be
reviewed. Finally, participants will have the opportunity to actively
discuss the most pressing, difficult practice operations, bill-
ing and/or reimbursement issues plaguing audiology today
and how to solve them in their own practice settings.
Participants will be encouraged to send in specific ques-
tions or situations for us to “solve” during the session.
These questions will be handled in a confidential manner.

Front Office Staff Training:

Setting the Stage for the Ultimate
Patient Experience

Featuring Roxann Bonta, M.A., Director of Global Training, Sonic
Innovations; Cari Lea Dawson, Business Development Manager,
Audiology/ENT Division, CareCredit/ GE Money; Kevin St. Clergy,
M.S., President/CEO, EducatedPatients.com; Shawn Parker,
Vice President of Business Development, Audigy Group; Ashley
Schmitz, Director of Professional Development, Audigy Group

Salon D
ADA encourages you to bring your front office staff for this dynamic
course! Attendees will discover the important role of the front office
staff in ensuring the ultimate patient experience and learn tips for build-
ing long-term patient relationships. This day-long workshop will feature
comprehensive training in the areas of professional communication,
organization and cultural competence. Specific topics include:

® Hearing Basics

o Effective Communication Strategies

e The Telephone: Your New Best Friend

¢ Understanding and Presenting Financing
Options to Patients

e The Power of Scheduling
® Record-keeping Tactics

e Fresh Perspectives (How to keep your job
new and fun—and avoid burnout)




Keynote Speaker —
Opening Session

Thursday, October 29
3:30 p.m. — 5:30 p.m.

Location: Salons E-F

Kathy Buckley

Gifted comedienne, award-winning
actress, accomplished author, and
renowned inspirational speaker Kathy
Buckley is a force like no other. Billed

M as “America’s First Hearing Impaired
| Comedienne”, she is also a five-time
American Comedy Award Nominee as Best Stand-Up
Female Comedienne. As an actress, she is known for
her guest starring roles on shows such as Touched by
an Angel, and for her critically acclaimed one woman
Off-Broadway show, Don’t Buck with Me/Now Hear
This! As a motivational speaker, she inspires hundreds
of thousands of people around the world, sharing her
story of overcoming some of the most difficult obsta-
cles one can imagine in life, and how she met those
challenges with dignity, courage, and laughter.

In the late 1980s, she became one of the most popular
comediennes in the country using material based on,
among others things, her hearing loss. That
impairment, which resulted in Kathy’s poor
performance in second grade, landed
her in a school for mentally and physi-
cally impaired children. It took school
administrators, psychologists, and
audiologists nearly a year to dis-

cover it was just a hearing loss and

not a lack of mental acuity that was
impeding her speech and language
development. Today, Kathy shakes her
head as she quips to amazed audiences,
“...And they called me slow?”

Kathy’s book, If You Could Hear What | See, will have
you laughing and crying as you experience the amaz-
ing story of her life. She has received thousands of
letters and emails of thanks and praise, regarding both
her book and her original PBS special, No Labels,

No Limits! She was awarded the CINE Golden Eagle
Award as the writer and executive producer of the
special, and the Media Access Award for Outstanding
Television Special.

Whether performing in a comedy club, appearing on
television, speaking publicly, or teaching at camps for
children and teens, Kathy Buckley bears her message
that anything can be achieved when the heart and the
mind work together. “My comedy disarms people,” says
Kathy. “I love to make people laugh, but | love it even
more if | can teach them something at the same time.”

Kathy’s book, If You Could Hear What | See will be
available for sale following her presentation. Books are
$15, DVDs are $20. All proceeds will benefit Kathy’s
charity, No Limits School. Cash or checks only please.

Convention Overview

Special Events
ADA Lounge

Location: Mandalay

For the first time ever, ADA will offer the ADA Lounge—

the place to be if you are seeking used equipment for sale,
employment opportunities, peer-to-peer mentoring, the latest
professional and industry news, or just a great opportunity

to meet other attendees in an informal, unstructured setting.
Stop in and see what all of the buzz is about!

Walk In to the ADA Lounge and Walk Out with Practical
Ergonomic Solutions for Your Practice!
Friday, October 30 ® 1:00 p.m. — 4:00 p.m.

Special guest David Brown, PT, DPT, OCS, Board Certified Clinical
Specialist in Orthopaedics will host the Ergonomics Information and
Demonstration Station. Stop by for a free consultation with Dr. Brown,
who will provide important information and key takeaways to foster
good ergonomic habits for your health and wellness.

Opening Reception in the ADA Exhibit Hall

Visit the ADA Exhibit Hall for a comprehensive look at the
latest advances in product technology and design, as well
as services and tools to assist with the business of practice
management. Several industry partners will be announcing
or launching brand new products and services at this year’s
event! Be sure to check the Schedule-at-a-Glance for the
exhibit hours.

Peer-to-peer Breakfast Roundtable Discussion
Friday, October 30 ¢ 7:00 a.m. — 7:45 a.m.
Location: Waters Edge Ballroom
ADA'’s Breakfast Roundtable Discussion will feature hot
topics in audiology and provide the opportunity for attend-
ees to share real-life problems, solutions, successes and
lessons-learned with peers. Topics will include:
e Buying/Selling Audiology Equipment
¢ | egislative/Regulatory Issues
e Tinnitus
e Service Expansion
e Practice-related Lessons Learned/Success Sharing
¢ |nduction Loops
® Ethics
e Building a Sound Booth
e CAPD
® Buying/Selling a Practice
e Employment
® Marketing

ADA Beach Party & Reception, Featuring a Charity Auction
to Benefit the Audiology Foundation of America (AFA)
Friday, October 30 ¢ 7:00 p.m.

Location: Sandpiper and Flamingo Decks & Beach

Experience the best food, festivities and fun during the ADA
Beach Party, featuring an auction to support the Audiology
Foundation of America (AFA)! Enjoy live music and scrumptious
food while you mingle with friends and colleagues and bid on



auction items—all just a few feet from the Tiki bar! You'll be
amazed at the fantastic items available for bid this year—and
the new “bucket auction” format, plus a live auction and
special drawings for premiere items, will ensure fast-moving
fun! Auction items include a cruise, a vestibular assessment
workshop, quilted wall hangings, jewelry, and other one-of-a-
kind items. Please visit booth #116 for more information about
the auction to benefit AFA. Dress code for the Beach Party is
casual; no swimsuits please.

Please note: The “Bucket Auction” will open on
Thursday, October 29, during the Opening Reception.

ADA Annual Membership Breakfast and Business Meeting
Saturday, October 31 ¢ 7:00 a.m. — 8:15 a.m.

Location: Waters Edge Ballroom

ADA’s volunteer leaders will recap the past year and provide
ADA members with an overview for what’s on the horizon. ADA
members will consider a proposal to change the organization’s
bylaws to modify the current mission statement.

Fun Friday Guest Activities (October 30, 2009)

Deep Sea Fishing

Enjoy a half-day excursion on the Gulf of Mexico. Sun, salt
air and hopefully fish! Depart the hotel and walk just a short
distance to Clearwater Marina. Board your deep-sea fishing
vessel and away you go! Your captain and crew will be there
to assist you. The crew will take care of all your lines, show
you the latest in fishing techniques and assist you in catching
the “Big One.” Departure time 7:30 a.m., returning to hotel at
12:30 p.m. Snacks, beverages, tackle, bait and fishing license
are included. Price is $165.00 per person. LIMITED SPACE
AVAILABLE.

Highlights of St Petersburg Tour

Board the mini coach and travel from Clearwater to downtown
St. Petersburg sitting on beautiful Tampa Bay.

Your first stop will be the Salvador Dali Museum; home to the
world’s most comprehensive collection of works by the late
Spanish surrealist Salvador Dali. Collected by A. Reynolds and
Eleanor R. Morse, Dali’s close personal friends and scholarly
collectors since 1942, this collection includes 94 original oils,
over 100 watercolors and drawings, plus 1,300 graphics,
sculptures, holograms, objects of art and photographs. When
you arrive at the museum you will join a docent led tour that
will provide you with interesting background and insight into
that genius of Dali’s life and works. You will also have some
time to browse in the museum gift shop, an attraction itself.

From the Dali Museum you will travel along St. Petersburg’s
waterfront and up and down some of the more unique streets
of downtown where you will see evidence of the Land Boom
Era during the 1920’s, which your tour guide brings history

to life. See such landmarks as the open air Post Office, the
Coliseum, Mirror Lake and travel along sparkling Bayboro
Harbor, part of St Pete’s waterfront community.

Lunch will be at the Park Shore Grill overlooking Straub Park.
This dining location is one of downtown'’s newest additions.
Your menu will include a salad, entrée served with fresh baked
ciabatta bread and dessert.

Tour departs hotel at 10:00 a.m. and returns at 3:00 p.m.

Tour includes lunch at Park Shore Grill. Price is $95.00 per
person. Please stop by the ADA conference registration
counter for more information.

Resort and Local Activities

Beach and Pool Fun

Grab your shades and sunscreen, and hit the beach! With
10 acres of private, sugar-sand shoreline extending as far as
the eye can see. Feel like skimming across wave tops on a
Waverunner? Or maybe you prefer soaring high above the
waterline parasailing? If you desire a slower pace, you can
always drop into a beach chair or cabana and order up your
favorite tropical drink. Additional features of our sun-splashed
Florida beachfront hotel include:

e Daily chair, umbrella, and cabana rentals

¢ Waverunner, boogie board, and kayak rentals
¢ Torpedo rides and parasailing

e Beach volleyball

e Beach club shop, featuring every-
thing from sunscreen
to ice cream

¢ Two heated beachside pools
and a Jacuzzi

¢ Poolside lounge chairs

¢ Free pool and beach towels,
for use during your stay

e Sand Bar & Girill, offering poolside
food
and beverages for lunch and dinner, weather permitting;
open daily 11 a.m. to sunset

/‘—’

Sunsets at Pier 60

A nightly sunset festival is just steps from the hotel. The
Sunsets at Pier 60 is a free family event that features artisans,
crafters, street performers, live musical entertainment, and of
course a horizon to remember.

Bicycling

One of the most popular diversions is the hotel bicycle-rental
services. Whether you wish to explore the beach surrounding
the hotel or ride through the nearby downtown area, you'll
appreciate the scenery better on a bike.

Nanny Service

ADA is pleased to offer trained and licensed childcare profes-
sionals to watch your children during the convention. Games,
videos and other exciting activities await your little ones as
you attend sessions or enjoy the festivities at the beach party!
The nanny service is available:

Thursday, October 29
Friday, October 30
Saturday, October 31

6:00 p.m. — 10:00 p.m.

7:30 a.m. — 10:30 p.m.

7:30 a.m. — 2:30 p.m.

The fee for the Nanny service is $22.00 per hour with a
four hour minimum. This fee covers up to three children per

family. Individualized care can also be arranged. Please visit
the ADA registration counter for more information.
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Concurrent Sessions

Concurrent Sessions are listed this year by blocks to organize session
topics into four main categories. The blocks are as follows:

m Amplification/Rehabilitation/Counseling
m Diagnostic/Biomedical/Research
m Practice Development/Business Tools

Friday, October 30

Don’t Be Another Burn-Out Statistic
Laurel Gregory, M.A., Manager of Clinical Product Research/
Passion Test Facilitator, Starkey Labs

Salons A-C

After achieving the goal of owning their own practice, clinicians often
find they are no longer excited about their work. The clock ticks slower
during the day, difficult situations are more stressful, and weekends
are always too short. They may wonder why being in private practice
seemed like a good idea in the first place. Then, the realization hits—
where has all my passion gone? This course will provide tools to help
discover and re-define passions that you can apply to your life, your
practice, your career, and to the careers of your employees.

The Internet Pharmacy: Looking for Drug Information in
All the Right—and Wrong Places

Robert DiSogra, Au.D., Audiologist, Audiology Associates of
Freehold, PC

Salon F

This session evaluates and analyzes internet websites that offer drug
information to professionals and consumers. The program includes

a section on the identification of adverse drug reactions in clinical
research. Using the AMA Guidelines for website credibility, several
federal, professional, commercial and private websites will be visited
and critiqued. Patient counseling and communication strategies with
the drug companies, physicians and pharmacists will be reviewed.

All Things to All People—Beyond Amplification: PART 1

Steven A. Huart, Au.D., Senior Marketing Manager, Cochlear
Americas

Salon G ¢ This course is approved for Tier 1 ABA Credit

No audiologist can be all things to all people. Yet audiologists must be
problem solvers for all those with hearing loss. The course will outline
how you can build your practice and solve your patients’ problems by
knowing the best solutions for profound, mixed and conductive hearing
loss, and single sided deafness. Attendees will be able to define candi-
dacy criteria for cochlear implant and Baha patients and be able to list
the benefits of promoting solutions for all types and degree of hearing
loss, even when hearing aids are not enough. Participants will gain a
thorough understanding of the candidacy criteria for both devices and
there will be an explanation of what diagnostic tests to administer to
determine when to make a referral. A summary of appropriate test pro-
cedures and CPT codes will be provided. Participants will also receive
a protocol for fitting a hearing aid on the contralateral ear of unilateral
cochlear implant recipients. Finally, this presentation will explain how to
promote your practice as offering solutions for all types of hearing loss.

Music to Your Ears: Using Musicians Earplugs to
Expand Your Practice

Patty Niquette, Au.D., Research Audiologist, Etymotic
Research, Inc.

Salon D

Audiologists in private practice are in a unique position to offer hear-
ing loss prevention products and services. Musicians Earplugs™ are
high-fidelity earplugs that allow users to hear clearly, without alteration
or distortion of the frequency response. Successful fitting of Musicians
Earplugs—achieving flat attenuation and low occlusion effect—requires
knowledge of the earplug design rationale and specific earmold char-
acteristics. This course covers guidelines for impression taking, order-
ing, verifying earmold fit and seal, and testing for occlusion effect.
Musicians’ unique needs will be discussed, and objective measure-
ments that should be performed to remedy fitting and sound quality
problems, will be covered.

Practice Management Strategies in an Inelastic
Economy: PART 1

Robert Traynor, Ed.D., MBA, CEO and Practicing Audiologist,
Audiology Associates, Inc.; Robert Glaser, Ph.D., Audiology
Associates of Dayton, Inc.

Salon E * This course is approved for Tier 1 ABA Credit

In general, a successful practice is all about the flow of cash in and out
of the practice. The ability to provide products and services, receive
payment, pay suppliers, employees and other expenses and keep what
is left over as profit. The current economic conditions bring pressures
upon practice managers to increase their cash flow in a time when there
is substantial pressure from suppliers to reduce terms and, simultane-
ously, from patients to increase terms. This presentation will define

cash flow and demonstrate the calculation cash flow and then present
methods that will improve the flow of cash through the practice in a slow
economy. Attendees will learn 20 specific marketing and cost control
methods by which the practice

manager can increase traffic and, therefore, increase the

practice cash flow.

In One Ear and Out the Other: Collaborations
Beyond the ENT

Dave Fabry, Ph.D., Associate Professor & Chief of Audiology,
University of Miami Medical Center

Salons A-C

Despite the fact that audiology and otorhinolaryngology have been
linked “at the ear” for many years, this relationship is not the only one
that will pave the way for our professional future. Direct access to
audiology services, which has been a primary goal of the professional
associations, will provide an opportunity for building relationships with
other key stakeholders within the healthcare delivery system. This
session will discuss audiology’s past, present, and future relationship
with otorhinolaryngology, cardiology, rheumatology, physical therapy,
community medicine, nurse practitioners, physician’s assistants,
veterinary medicine and others. Audience participation is strongly
encouraged.

Vestibular Grand Rounds 2009: Diagnostic and
Treatment Challenges
Richard E. Gans, Ph.D., American Institute of Balance

Salon F

The diagnosis and treatment of vestibular and balance disorders can be
among the most interesting and challenging specialty for audiologists.
While many patients are very clear-cut others present a more complex
profile. A Grand Rounds format will be used to present a variety of
cases with both children and adults. Cases to be presented will include:
congenital vestibular syndrome, migraine, vestibular schwannoma and
psychogenic overlay. The clinical pathways will include a logic-tree to
illustrate the decision process in test selection, interpretation, treatment
and intervention recommendations. The cases will be presented utilizing
evidenced-based clinical pathways from interview-history to treatment-
management outcomes.



All Things to All People—Beyond Amplification: PART 2

Steven A. Huart, Au.D., Senior Marketing Manager, Cochlear
Americas

Salon G * This course is approved for Tier 1 ABA Credit

The second half of this course continues after the break (please see
abstract above). Please note: Attendees must attend Part 1 of this
session to be eligible to attend Part 2.

Incorporating Hearing Loss Prevention Services into
Clinical Practice

Theresa Small, Au.D., CPS/A, Consultant Audiologist,
Associates in Acoustics, Inc.

Salon D

Incorporating hearing loss prevention services into a clinical practice
may mean conducting all of the components of the program or it may
be teaming up with a hearing loss prevention audiologist. Many audiol-
ogists who have or are considering adding this to their offered services
often wonder where do they start and what are the key components
that need to be included and considered? There are many services
that one can offer besides simple air conduction testing to maximize
the benefits that are provided to an employer which ultimately helps
employees in their life long journey in hearing loss prevention.

Practice Management Strategies in an

Inelastic Economy: PART 2

Robert Traynor, Ed.D., MBA, CEO and Practicing Audiologist,
Audiology Associates, Inc.; Robert Glaser, Ph.D., Audiology
Associates of Dayton, Inc.

Salon E  This course is approved for Tier 1 ABA Credit

The second half of this course continues after the break (please see
abstract above). Please note: Attendees must attend Part 1 of this
session to be eligible to attend Part 2.

m

Larry Engelmann, Au.D., Owner, Audiology Clinic;

John Balko, Au.D., Owner Hearing Healthcare; Edward Aleo,
Ph.D.; Collin T. Griffin, Au.D., FAAA, the American Institute of
Balance; Kevin Ruggle, Au.D., Hearing Doctors of Kansas

Salons A-C

Whether we have a debate or not, there are audiologist’s assistants
being trained on the job or by formal programs; there are assistants
being regulated by state licensure or registration; there are assistants
being used in many practices. It is time to discuss the issues and
determine what, if anything, audiologists should be doing to guide the
direction of changes within our profession related to use of assistants
in audiology practices. This session will feature a moderated panel
discussion with views presented from individuals involved in the train-
ing of assistants, use of assistants in practice settings and individuals
opposed to the use of assistants. There will be “open-mic” time dur-
ing the session for questions and discussion from audience members.

You Need More than an Audiogram to Prescribe
the Correct Hearing Aid
Lynn Sirow, Ph.D., Port Washington Hearing Center

Salon D

Audiologists routinely base hearing aid fittings on measures of periph-
eral hearing loss. However, only a fraction of the hearing impaired
population wears amplification. Studies have shown that even in aided
individuals, more than 40 percent are unsure about their “brand” of
hearing aid. This course will illustrate the importance of a hearing aid
evaluation that links auditory test results with the need for specific
hearing aid characteristics. Based on data from 60 patients, these
procedures will help audiologists select the best hearing aid for each
patient. In addition, it will promote an area of expertise that separates
audiologists from less qualified dispensers.

Practice Growth, Professional Growth, and

Clinical Outcomes with Lyric, an Extended-Wear
Hearing Device

Mark Sanford, M.S., CCC-A, CSG Better Hearing Center; Howard
Mango, Au.D., Ph.D., Executive Director, Newport-Mesa Audiology
Balance and Ear Institute;

Susan Whichard, M.S., VP of Marketing at Insound

Medical in Newark, CA

Salon E

Two studies were performed by 2 different offices with over 100
patients using the InSound Lyric device. Outcome data will be pre-
sented on subjective satisfaction, gain, and speech recognition in
noise. Bringing a significantly new and different technology into a
practice presents opportunities for growth, both professionally and
financially. This presentation will also discuss the impact of fitting
Lyric—the extended-wear hearing device—on two busy, private prac-
tices. The effect on the number of patients new to the practice and
new to amplification will be described. Changes in the practice will
be described, such as work flow patterns, developing proficiency on
new equipment, developing new clinical skills, and considering new
product positioning.

Internet Marketing and Hearing Aids Il
Kevin St. Clergy, M.S., President/CEO, EducatedPatients.com, LLC

Salon F

Designed as a follow-up to last year’s standing-room-only course,
this session will focus on Search Engine Optimization, Pay-Per-Click
Advertising, and Social Media marketing strategies that will drive more
people to your website and ultimately grow your practice. Attendees
will discover how these tools can be used to build on the fundamental
concepts of creating a high quality website, promoting the website
and monitoring results. Upon completion of this course, participants
will have an action plan for success.

Where Are You And Where Are You Going?

Nancy Gilliom, Ph.D., Practice Owner/President,
Gilliom Audiology, P.A.

Salon G

This instructional course will provide an opportunity for participants to
step out of their audiologist role and into the role of a business owner
with a vision. Participants will analyze a mock practitioner’s current
business status, learn more about components in tracking productivity,
and develop a pro forma based on that analysis to guide the practice
growth. A systematic method for creating an evolving pro forma will be
created in real-time using the collective input from the audience.The pro
forma will be developed with active spreadsheets so participants can
see the dynamic nature of actual and realistically predicted numbers.

Kim Cavitt, Au.D., Owner, Audiology Resources, Inc.
Salon E  This course is approved for Tier 1 ABA Credit

What is the difference between ethics and legality? If something is
legal does that mean its ethical? Where do state laws, Medicare, the
Food and Drug Administration, and HIPAA converge in this discus-
sion? In this presentation, we will discuss these questions as well as
the current Ethical Practice Guidelines on Financial Incentives from
Hearing Instrument Manufacturers. ADA, ASHA and AAA Codes of
Ethics, state ethical guidelines contained in several state licensure
laws, Medicare, HIPAA, the FDA Guidelines, Stark laws, Safe Harbors
and Anti-kickback laws will be explained in detail, especially as they
relate to specific scenarios we encounter

in our profession.
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Directional Amplification and School-aged Children
Jason Galster, Ph.D., Starkey Labs

Salon D

The use of directional amplification in adult populations has been well
supported. Use of this technology with school-age children in labora-
tory investigations has shown that children are also capable of receiv-
ing consistent benefit from directional processing. However, there has
been little evaluation of children’s performance in listening conditions
that mimic classroom situations. This presentation will review chil-
dren’s directional benefit in classroom environments. The selected
environments were chosen from systematic evaluation of classrooms
and represent a distribution of sound sources that may be encoun-
tered in real-world conditions.

Meeting the Unique Hearing and Listening Needs of
Older Adults

Patricia Kricos, Ph.D., Professor of Audiology, University
of Florida

Salons A-C

Older adults with listening difficulties often have needs that are quite
different from younger populations with hearing loss. During this
course, attendees will learn the factors contributing to the listening
challenges often experienced by older adults, including normal age-
related cognitive changes, auditory processing difficulties, and normal
and abnormal age-related vision compromises. The focus of this pre-
sentation will be on evidence-based evaluation and treatment options
to help older adults effectively manage their hearing difficulties. A
feasible prototype for providing relevant and effective assessment and
treatment services for older adults who are seen in dispensing prac-
tices will be outlined.

An Evidence-Based Approach to Practice Management
Brian Taylor, Au.D., Professional Development Manager, Unitron

Salon F

Using results from a comprehensive survey of over 300 audiology
practices in the US, this course will provide a profile of the typi-

cal practice as well as identify potential gaps requiring attention. In
addition, this session will examine trends as they relate to patient
engagement, product distribution, revenue, and marketing behavior,
Attendees will have the opportunity to see how their practice com-
pares to industry averages on several important variables.

How to Successfully Value and/or Acquire an Audiology
Practice—PART 1

Brandon Dawson, CEO/President, Audigy Group; Shawn Parker,
Vice President of Business Development, Audigy Group

Salon G

This class will provide each participant with a clear understanding

of how to value and then acquire or sell an audiology practice. This
course will provide attendees with a strong and unbiased perspective
on today’s market with a focus on the information and tools neces-
sary to understand the process of acquiring or selling an existing
audiology clinic. The course will include all the steps of an acquisition,
including but not limited to the Non Disclosure, Valuation Template,
Letter of Intent, On-Site Due Diligence, Purchase Agreement and
Closing. Walk through the buying process and acquire the information
and resources to make a practice acquisition/transfer a positive and
successful experience. This course will give participants the confi-
dence and foundation needed to negotiate and acquire an audiology
practice or to develop a flawless exit strategy.

I

Kim Cavitt, Au.D., Owner, Audiology Resources, Inc.
Salon E

The second half of this course continues after the break (please see
abstract above). Please note: Attendees must attend Part 1 of this
session to be eligible to attend Part 2.

Advances in Wireless Technologies and What They
Mean for You and Your Patients
Jerry Yanz, Ph.D.

Salon D

Wireless technology is touted as the anticipated next great advance-
ment in amplification for hard of hearing people. Yet the market
penetration of existing wireless communication systems is not com-
mensurate with the benefit they can provide. This course will explore
the potential for greater success with wireless products, based on
three factors—(1) product features, (2) the knowledge and skills of
audiologists regarding patient assessment and technology use and (3)
individual attitudes toward discontinuous technological advances.

Top Ten Reasons for Hearing Aid Delight
Carole Rogin, Executive Director, Hearing Industries Association

Salons A-C

The hearing aid industry has witnessed unparalled advances in device
technology and professional practice, which have come together to
enable virtually anyone with hearing loss to benefit from amplification.
To capitalize on this excellence, the Hearing Industries Association (HIA)
has taken an innovative look at the consumer’s journey to the purchase
of hearing aids and identified the top ten reasons that increasing num-
bers of people say that they are “delighted” with their hearing aids. This
session

will outline the research, survey instruments and results of the effort

to identify the elements of the journey that increase the likelihood that
consumers will obtain maximum benefit from their hearing aids, will use
them successfully in all desired environments and will describe them-
selves as “delighted,” especially to others.

Effective Counseling Techniques: Putting You and
Your Patients on the Same Page
Brian Urban, Au.D., President, CounselEar

Salon F

Research has shown that in a typical counseling session only approxi-
mately 25 percent of the information presented to the patient is
remembered correctly! So, is your message getting through? Could
you enhance your patients’ experience and your bottom line with a
few, simple techniques? Whether you are new to the profession or

a veteran audiologist, this session promises to be an eye-opening,
thought-provoking experience. This course will explore innovative
ways to improve what your patients remember and increase the likeli-
hood that they will follow through with your recommendations.

How to Successfully Value and/or Acquire an Audiology
Practice—PART 2

Brandon Dawson, CEO/President, Audigy Group; Shawn Parker,
Vice President of Business Development, Audigy Group

Salon G

The second half of this course continues after the break (please see

abstract above). Please note: Attendees must attend Part 1 of this
session to be eligible to attend Part 2.



Saturday, October 31

Christine Lomey Ulinski, Au.D., Vice Chair, Audiology Foundation
of America; Nancy Green, Au.D., Senior Advisors Council,
Audiology Foundation of America

Salons A-C

As audiology continues its move toward professional doctoring
status, it is essential that Doctors of Audiology demonstrate profes-
sional roles and behaviors that are equal to those of other doctoring
healthcare professions. This session will examine some key attri-
butes of successful audiology professionals, including a sense of
calling, a dedication to the profession and a belief in public service.
Components of professional behavior and ethics will also be identi-
fied and discussed by using scenarios and real-life examples that
audiologists face every day. Key topics will include professional cul-
ture, rights and responsibilities, and professional codes of conduct.

Overview of Dermatologic Conditions that the
Audiologist May Encounter in Practice

Bert Simon, PA-C, D.H.Sc, Associate Dean of Evaluation and
Quality Innovation, A.T. Still University-School of Osteopathic
Medicine in Arizona

Salon F

This session will present an overview of common or important der-
matologic conditions that the audiologist may encounter in practice.
Discussion will center on the presentation, identification and initial
treatment approaches for the conditions presented. Where possible,
clinical vignettes will be used to illustrate common clinical presenta-
tions of skin lesions the audiologist may encounter. The session will
also provide protocols for appropriate referrals of skin lesions as well
as information on initial patient education. Information on the preven-
tion of skin cancer will also be presented.

Creating Collaborative Relationships with Patients:
PART 1

Douglas Beck, Au.D., Director of Professional Relations, Oticon;
Michael Harvey, Ph.D., Clinical Psychologist, Salus University

Salon E  This course is approved for Tier 1 ABA Credit

People have ambivalent feelings about hearing aid amplification.
Although many people have hearing loss (31.5 million) few seek hearing
aids. In this three-hour course, audiological and psychological perspec-
tives and strategic interventions will be explored and demonstrated.
This session will be founded on INFLUENCE and MOTIVATIONAL
INTERVIEWING as applied to audiologists working with people with
hearing loss. Psychological red flags, as well as how to make a suc-
cessful mental health referral will be addressed. The third part of the
session will feature an interactive hands-on workshop to incorporate the
principles demonstrated throughout the course.

Emotional Intelligence and Primal Leadership
Nick Callazzo, President, Resource Specialists

Salon G

Based on the best-selling book by Daniel Goleman, Richard Boyatzis
and Annie McKee, Emotional Intelligence and Primal Leadership will
show how organizational success or failure is linked to “primal leader-
ship.” A leader’s emotions are contagious and must resonate enthusi-
asm if an organization is to thrive. This breakthrough concept changes
the primal task of leaders (practice owners and others) from driving
earnings or strategy to driving emotions in the right direction. Resonant
leaders excel not just through profession or industry smarts but by
leveraging Emotional Intelligence competencies like empathy and self-
awareness. Six leadership styles will also be discussed.

Will “YOU” Outlive Your Money?
Linda Hamilton, Financial Planner/Business Owner, LifeLong
Financial Planning

Salon D ¢ This course is not approved for ASHA CE credit.

It has never been more important to plan for our financial future. During
this course, attendees will be shown the effects of inflation (rising costs
of goods and services) and the rates of returns needed to stay ahead
of these rising costs. The course will describe each type of investment
and the different types of qualified plans such as Traditional IRAs, Roth
IRAs, SEPs, 401(k) will be explained. The importance of saving for the
future and the lowering of debt will also be highlighted.

Deborah Price, Au.D., Owner, Hearing Professional Center
Salon D

This presentation, directed at practice owners, will discuss the
importance of taking student preceptor roles to expose students to
successful independent practice business models. The presentation
will include advice on incorporating a student into a practice without
sacrificing time or finances, and will detail benefits including new ideas
a student can bring to the practice from their Au.D. program, as well
as new skills and updates they may have on technology selection and
use. Requirements and experiences with faculty supervisors will be
presented, as will ideas on modeling professional behavior and atti-
tudes and navigating the Fall 2008 Medicare ruling.

Optimize Digital Hearing Devices for Individual Patients
Using Speech Stimuli

Alice Holmes, Ph.D., University of Florida; Lee Krause, President,
Audigence; Rahul Shrivastav, Ph.D., University of Florida

Salons A-C

Despite the fact that advances in hearing aid (HA) and cochlear
implant (Cl) technologies have created millions of possible program-
ming combinations and have drastically increased our capability of
conditioning input signals to maximize benefits for individual users,
present clinical practice still relies heavily on subjective judgments.
This presentation will highlight a newly developed method to optimize
digital hearing devices for individual patients using speech stimuli.
Data from both HA and Cl trials will be presented. Results suggest an
increased performance while using this approach compared to stan-
dard fitting protocols. This programming technique seeks to develop a
standardized method to optimize programming for individual users.

Creating Collaborative Relationships with Patients:
PART 2

Douglas Beck, Au.D., Director of Professional Relations, Oticon;
Michael Harvey, Ph.D., Clinical Psychologist, Salus University

Salon E * This course is approved for Tier 1 ABA Credit

The second part of this course continues after the break (please see
abstract above). Please note: Attendees must attend Part 1 of this
session to be eligible to attend Part 2 and Part 3.

Reaching the Reluctant: Marketing to the Reluctant
Non Wearer
Gordon Wilson, M.B.A., Vice President, Oticon, Inc.

Salon F

Want to increase the number of first-time users who are fit with ampli-
fication in your practice? Effective marketing of hearing aids to the
reluctant non wearer population is one of the greatest challenges fac-
ing our industry. This session will explore how insights obtained from
research into this population has resulted in new and highly effective
approaches to reaching out to this group of potential hearing aid
wearers. Attendees will discover what changes they can make in the
way in which they approach this group which will increase the likeli-
hood of their trying ampilification.
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Marketing to the Mature Marketplace: The Six Pathways
to Success in Challenging Times
Don Marsh, Owner, Marketing Consulting Services

Salon G

For the first time in our nation’s history, one in three Americans is over
age 50. For audiologists and their staff, the ability to understand and
communicate with this unique target audience will be the pathway

to increased patient satisfaction and sustained practice growth. This
popular course, updated with new trends and insights, which includes
focusing on “6 Pathways to Success in Challenging Times”, has been
presented more than 60 times, before thousands of hearing profes-
sionals in all 50 states and eight foreign countries.

Howard Gutnick, Ph.D., Practice Manager, Director of Audiology,
Associated Hearing; Stuart Trambath, Au.D.

Salons A-C

This session will feature a panel discussion with three Doctors of
Audiology presenting scenarios on how an autonomous practice in
audiology can function within a medical practice environment, including
the challenges encountered and the types of negotiation skills needed
to accomplish this objective. Panelists will share experiences and con-
cepts that will illustrate how one can work with and not for the ENT and
how beneficial this arrangement has been for all parties involved. The
session will showcase three separate and different practice settings that
have successfully blended the medical and audiological professions in
a way that benefits the practitioners, their patients and the communities
they serve.

Major Jennifer Tay, United States Air Force Chief, Audiology
Services, MacDill Air Force Base; Vickie Tuten, Au.D., LTC,

U.S. Army; Leslie Sims, Navy Hearing Conservation Program
Manager, Navy Marine Corp Public Health Center, U.S. Navy

Salon D

During this multi-faceted presentation, a panel of military audiologists
will present case studies seen within the military medical treatment
facilities ranging from cochlear implants and noise-induced hearing
loss to TBI issues resulting from combat. Panelists will also discuss
the composition of military audiology, services provided by military
audiologists and career opportunities in military audiology.

Creating Collaborative Relationships with Patients:
PART 3

Douglas Beck, Au.D., Director of Professional Relations, Oticon;
Michael Harvey, Ph.D., Clinical Psychologist, Salus University

Salon E ¢ This course is approved for Tier 1 ABA Credit

The third part of this course continues after the break (please see
abstract above). Please note: Attendees must attend Part 1 and Part
2 of this session to be eligible to attend Part 3.

How Successful Leaders Think

Shannon White, Senior Associate Manager, East Division,
American Hearing Aid Associates (AHAA), Inc.

Salon F

You are the key to your practice’s success! Your practice will not
grow unless you nurture it. This session will show you how, through
managing change effectively, creating a strategic plan, investing in
your business and managing your time effectively, you can take your
practice to the next level. This presentation will provide the rationale
and explain how you can implement these key items into your
business to achieve success.

Private Practice Panel

Susan Parr, Au.D., Director of Audiology Services, Habersham
Medical Center; Melvin Sorkowitz, Au.D., Royal Palm Hearing
Center; Paula Schwartz, Au.D., Owner, Audiology Concepts;
Christopher Hamilton, Au.D., Owner, The Hearing Center of
Asheville

Salon G

This dynamic session will feature a panel discussion on private
practice with audience participation, featuring a plethora of lessons
learned and dos & don’ts! Each panelist will give a brief overview of
his/her private practice experience and attendees will benefit from
talking with a new private practice owner, a small private practitio-
ner and a multi-office practice owner. Attendees will learn how each
owner began the practice, grew the practice and if appropriate sold
the practice. There will time for questions and interactions.

Practical Advice that Will Improve Your Hearing
Aid Fittings

Laurel Christensen, Ph.D., Vice President, Research and
Development, GN ReSound Group

Salon A

Hearing Instruments have become more feature-rich and complicated
than ever. At the same time, manufacturers continue

to try to make fitting hearing aids quick and simple for the audiologist.
This combination can lead to audiologists making mistakes that they
aren’t even aware may occur. It can also lead to dispensers not appro-
priately validating devices. This course will provide attendees with prac-
tical advice about what the hearing aid is actually doing that will help
dispensers improve the fittings for their patients.

SoundRecover—Uncovered
Jennifer Coblentz Lyons, Au.D., Phonak; Jana Rentz, Au.D., Phonak

Salon D

This course will explore the selection, fitting, and verification processes
for hearing aids with non-linear frequency compression. Phonak’s
method of frequency transposition is the newest version on the market,
and has been shown to benefit patients with a wide range of hearing
losses. This course will focus on patients with high frequency hearing
losses, which have traditionally been difficult to fit successfully, and how
non-linear frequency compression can provide the clinician with a tool
to increase fitting success.

Connectivity a Must
Creig Dunckel, M.A., Senior Trainer, Oticon

Salon B

Staying connected is important for everyone, but has been difficult for
the hearing impaired. Now with new wireless technology they too can
experience the ease of telephone use and the enjoyment of watching
television. A positive patient experience with watching TV and listen-
ing on the phone results in an increase in user satisfaction levels with
hearing aids. This seminar will discuss new wireless technology and
the importance of allowing hearing aid users the freedom of using
phones and TVs.

Determining Moisture Resistance with Accelerated
Life Testing

Michelle Hicks, Ph.D., Senior Research Audiologist, Sonic
Innovations; Michael Nilsson, Vice President of Auditory
Research, Sonic Innovations

Salon C

Small, cosmetically appealing BTE devices have become popular, but
run a higher risk of damage from moisture exposure than previous
configurations of hearing aids. Case placement on the ear, battery
size, and applications in more active lifestyles make these devices
more susceptible to moisture than many other devices. The most
common failure mode is moisture incursion into the battery compart-
ment, which shorts the battery and causes rust, which can eventually
contaminate internal components and damage the device. During



this course, specific design elements to control for moisture flow as
well as prevent moisture contamination will be reviewed to better
understand the design issues that go into moisture resistance in small
hearing aids.

Economic Stimulus? How Tinnitus Can Fit in
Your Practice

Natan Bauman, Ed.D., Founder, Tinnitus
Practitioners Association

Salon A

There is a myth among many audiologists that tinnitus patients are
difficult and providing services for tinnitus patients is complicated and
financially unrewarding. This presentation addresses the problems

with the current segmented approach to tinnitus care in our profes-
sion. Solutions are provided through the tiered structure proposed by
a new professional tinnitus support organization; Tinnitus Practitioners
Association (TPA). TPA provides education, creates structure and uni-
formity in the delivery of tinnitus services, provides support services to
practices, and enables tinnitus practitioners to deliver an excellent stan-
dard of care to tinnitus and hyperacusis patients.

Microscopes, Loupes and Headlights
Shannon Basham, Au.D., SBCS Medical, LLC

Salon D

This session will provide a demonstration and hands-on experience with
various tools, including ENT surgical microscopes, loupes and head-
lights. The course will also touch on the medical and practical aspects of
the need for magnification and illumination with regard to fitting extended
wear hearing devices with the need for cerumen management and

ear canal evaluation for patient candidacy, fitting and sizing protocols.
This course is a perfect follow-up for those who attended the “Lights,
Cameras, Cerumen” pre-convention workshop, and anyone who wants
to learn more about available equipment options for illumination and
magnification of the ear canal.

Verify Your Hearing Instrument Fittings to Create
Patients for Life

Michael Poe, President/Founder, Outback Enterprises, Inc.;
Vangie Neeley, Owner and Director of Audiology Temp and
Consulting Services; Terry Ross, Vice President, MedRx

Salon B

Utilizing the latest Verification Techniques to provide the best possible
hearing instrument fitting is vital to the growth of your practice and the
satisfaction of your patients. This presentation will focus on tools and
technologies to insure success. Practical application strategies with
explanations of why these approaches are effective in appealing to
the new generation of hearing instrument wearers will be discussed.
Real Ear Measurements will be reviewed with a special emphasis on
Live Speech Mapping and Measuring the Advanced Features of DSP
Hearing Instruments.

The Induction of Induction Loops:

Creating Patient Satisfaction

Margaret “Peg” Sass-Simon, M.A., Owner, Hearing Wellness
Center; Terry Simon, Wireless Hearing Solutions; Scott Peyton,
Wireless Hearing Solutions

Salon C

When patients experience an induction loop for the first time, they are
often overcome with emotion. Unlike other devices that require the user
to remove their personally adjusted hearing instrument, induction loop
systems work with their instrument in any setting from public gather-
ings to home television systems. This session will discuss the benefits
of T-coil equipped hearing instruments and the use of induction loops.
Attendees will gain an understanding of how T-coils allow greater
patient usage and create greater patient satisfaction as a result.

ADA Mentoring and Student Track,
Sponsored by the Audiology
Foundation of America

Saturday, October 31
12:00 p.m. — 3:00 p.m.

[Students Only]

Susan Terry, Au.D., Director and Secretary, Audiology
Foundation of America (AFA); Kamal Elliot, Au.D.,
Advisory Committee, AFA; Linda Hamilton, Financial
Planner/Business Owner, LifeLong Financial Planning;
Mary Anne Larkin, Au.D., Director, AFA; Jody C. Pianin,
Advisory Committee, AFA; Deborah Price, Au.D., Director
and Chair, AFA

This three-hour student-oriented track is featured as part of
the ADA’s 2009 Au.D. Student Mentoring Program, spon-
sored by the Audiology Foundation of America, but is also
open to other students. Experienced audiology practitioners
will share their experiences through sessions on “The Joy of
Private Practice,” and “Financing Your Dream” with curriculum
targeted to third- and fourth-year Au.D. students.

Back by

Popular Demand:

An Exciting
Exhibitor-Facilitated
CEU Activity

Friday, October 30
11:15 a.m. — 12:45 p.m. « Exhibit Hall

You will have the opportunity to earn one hour of CE

credit by visiting two different participating exhibitors for a
30-minute course. These educational-only sessions will provide
participants with a multi-faceted learning experience that is

not to be missed. Participants will be able to attend up to two
30-minute sessions plus lunch, during the 1.5 hour event.

Exhibitor CEU participants include:

* Dreve America Corporation (Booth #510)
* Ear Technology Corporation (Booth #112)
* EducatedPatients.com (Booth #511)

* MED-EL Corporation (Booth #213) s i
* Prescott’s, Inc. (Booth #408) v

[0 L3
» Starkey Laboratories, Inc. (Booth #207) W
* Unitron (Booth #316) ey
13 -



Hilton Clearwater Beach Resort
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Course Schedule-at-a-Glance

THURSDAY, OCTOBER 29, 2009

PRE-CONFERENCE WORKSHOPS - 8:00 A.M. - 3:15 P.M.

Lights, Camera...Cerumen! - Rita R. Chaiken, Au.D., Atlanta Audiology Services, Inc.; Jiovanne Hughart, Au.D., Hearing Doctors of Georgia Salon G

New Advances in the Diagnosis and Treatment of Vestibular Disorders - Richard E. Gans, Ph.D., American Institute of Balance Mangrove/Citrus

From the Ground Up: The Fundamentals of Coding, Reimbursement and Compliance - Kim Cavitt, Au.D., Owner, Audiology Resources, Inc. Salons A-C

Front Office Staff Training: Setting the Stage for the Ultimate Patient Experience - Panel of Experts (see page 5 for complete listing) Salon D

FRIDAY, OCTOBER 30, 2009

3:30 P.M. - 5:30 P.M. - GENERAL SESSION & KEYNOTE SPEAKER: KATHY BUCKLEY

SATURDAY, OCTOBER 31, 2009

8:00 a.m. - Don’t Be Another The Internet Pharmacy: All Things to All People— Music to Your Ears: Using Practice Management
9:30 a.m. Burn-Out Statistic Looking for Drug Information Beyond Amplification: Part 1 Musicians Earplugs to Expand | Strategies in an Inelastic
Laurel Gregory, M.A. in All the Right—and Wrong Steven A. Huart, Au.D. Your Practice Economy: Part 1
Salons A-C Places Salon G Patty Niquette, Au.D. Robert Traynor, Ed.D, MBA
Robert DiSogra, Au.D. Salon D Robert G. Glaser, Ph.D.
Salon F Salon E
9:45 a.m. - In One Ear and Out the Other, | Vestibular Grand Rounds All Things to All People— Incorporating Hearing Loss Practice Management
11:15 a.m. Collaborations Beyond the 2009: Diagnostic and Beyond Amplification: Part 2 Prevention into Clinical Strategies in an Inelastic
ENT Treatment Challenges Steven A. Huart, Au.D. Practice Economy: Part 2
Dave Fabry, Ph.D. Richard E. Gans, Ph.D. Salon G Theresa Small, Au.D., CPS/A Robert Traynor, Ed.D, MBA
Salons A-C Salon F Salon D Robert G. Glaser, Ph.D.
Salon E
12:45 p.m. - Audiologist’s Assistants: the You Need More than an Practice Growth, Professional Internet Marketing and Where Are You and Where
2:15 p.m. Great Debate Audiogram to Prescribe the Growth, and Clinical Outcomes | Hearing Aids Il Are You Going?
Larry Engelmann, Au.D.; John Correct Hearing Aid with Lyric, An Extended-Wear Kevin St. Clergy, M.S. Nancy Gilliom, Ph.D.
Balko, Au.D.; Edward Aleo, Lynn Sirow, Ph.D. Hearing Device Salon F Salon G
Ph.D.; Collin T. Griffin, Au.D.; Salon D Panel (see abstract on page 9 for
Kevin Ruggle, Au.D. complete listing)
Salons A-C Salon E
2:30 p.m. - Staying out of Hot Water: An Directional Amplification and Meeting the Unique Hearing An Evidence-based Approach | How to Successfully Value
4:00 p.m. Audiologist’s Guide to Ethics, | School-aged Children and Listening Needs of Older | to Practice Management and/or Acquire an Audiology
Laws, and Compliance: Part 1 | Jason Galster, Ph.D. Adults Brian Taylor, Au.D. Practice: Part 1
Kim Cavitt, Au.D. Salon D Patricia Kricos, Ph.D. Salon F Brandon Dawson, Shawn Parker
Salon E Salons A-C Salon G
4:15 p.m. - Staying out of Hot Water: An Advances in Wireless Top Ten Reasons for Hearing | Effective Counseling How to Successfully Value
5:45 p.m. Audiologist’s Guide to Ethics, | Technologies and What Aid Delight Techniques: Putting You and/or Acquire an Audiology
Laws, and Compliance: Part 2 | They Mean for You and Carole Rogin and Your Patients on the Practice: Part 2
Kim Cavitt, Au.D. Your Patients Salons A-C Same Page Brandon Dawson, Shawn Parker
Salon E Jerry Yanz, Ph.D. Brian Urban, Au.D. Salon G
Salon D Salon F

Salons A-C

Salon D

Michael Harvey, Ph.D.
Salon E

8:30 a.m. - What Would You Do? Ethical, Overview of Dermatologic Creating Collaborative Emotional Intelligence and Will “YOU” Outlive
9:30 a.m. Legal and Practical Dilemnas Conditions that the Relationships with Patients: Primal Leadership Your Money?
Encountered in Everyday Audiologist May Encounter in Part 1 Nick Callazzo Linda Hamilton
Practice Practice Douglas Beck, Au.D. Salon G Salon D
Christine Lomey Ulinski, Au.D. Bert Simon, PA-C, D.H.Sc. Michael Harvey, Ph.D.
Nancy Green, Au.D. Salon F Salon E
Salons A-C
9:45 a.m. - Uncle Sam Needs YOU to be Optimize Digital Hearing Creating Collaborative Reaching the Reluctant: Marketing to the Mature
10:45 a.m. a Preceptor! Devices for Individual Patients | Relationships with Patients: Marketing to the Reluctant Marketplace: The Six
Deborah Price, Au.D. Using Speech Stimuli Part 2 Non Wearer Pathways to Success in
Salon D Alice Holmes, Ph.D.; Lee Krause; | Douglas Beck, Au.D. Gordon Wilson, M.B.A. Challenging Times
Rahul Shrivastav, Ph.D. Michael Harvey, Ph.D. Salon F Don Marsh
Salons A-C Salon E Salon G
11:00 a.m. - Positive Audiology-Medical Audiology: A Military Creating Collaborative How Successful Leaders Private Practice Panel
12:00 p.m. Practice Models Perspective Relationships with Patients: Think Susan Parr, Au.D.
Howard Gutnick, Ph.D. Major Jennifer Tay; Vickie Tuten, Part 3 Shannon White Melvin Sorkowitz, Au.D.
Stuart Trambath, Au.D. Au.D., LTGC; Leslie Sims Douglas Beck, Au.D. Salon F Paula Schwartz, Au.D.

Christopher Hamilton, Au.D.
Salon G

12:00 P.M. - 3:00 P.M. - ADA MENTORING AND STUDENT TRACK sponsored by the Audiology Foundation of America

Salon B

1:00 p.m. - Practical Advice That Will SoundRecover—Uncovered Connectivity a Must Determining Moisture
1:30 p.m. Improve Your Hearing Aid Jennifer Coblentz Lyons, Au.D. Creig Dunckel, M.A. Resistance with Accelerated
Fittings Jana Rentz, Au.D. Salon B Life Testing
Laurel Christensen, Ph.D. Salon D Michelle Hicks, Ph.D.
Salon A Michael Nilsson
Salon C
1:35 p.m. - Economic Stimulus? Microscopes, Loupes and Verify Your Hearing The Induction of Induction
2:05 p.m. How Tinnitus Can Fit in Your Headlights Instrument Fittings to Create Loops: Creating Patient
Practice Shannon Basham, Au.D. Patients for Life Satisfaction
Natan Bauman, Ed.D. Salon D Michael Poe; Vangie Neeley, Margaret Sass-Simon, M.A,;
Salon A Au.D.; Terry Ross Terry Simon; Scott Peyton

Salon C




Exhibitor Listings

Academy of Doctors

of Audiology

Stephanie Czuhajewski

1020 Monarch St., Suite 300B
Lexington, KY 40513

P: (866) 493-5544

E: sczuhajewski@audiologist.org
Booth #413

Advance for Audiologists
Monica Marx

2900 Horizon Dr.

King of Prussia, PA 19406
P: (800) 355-5627 Ext. 1698
F: (610) 270-3184

E: mmarx@advanceweb.com
Booth #509

American Hearing Aid
Associates, Inc. (AHAA)
Susan Thompson

225 Wilmington-W. Chester Pike
Chadds Ford, PA 19317

P: (610) 455-3010 Ext. 317

F: (610) 455-3019

E: sthompson@ahaanet.com
Booth #301

A.T. Still University (Arizona
School of Health Sciences)
Melanie Kropp

5850 E. Still Circle

Mesa, AZ 85206

P: (480) 219-6020

F: (480) 219-6110

E: mkropp@atsu.edu

Booth #411

Audigy Group, LLC

Matt Muray

11201 NE 9th St.

Vancouver, WA 98684

P: (360) 816-2908

F: (866) 711-2026

E: mmurray@audigygroup.com
Booth #104

Audio Sync Hearing
Technologies

Lisa Bjork

6 Armstrong Rd.

Shelton, CT 06484

P: (952) 828-9144

E: lisa_bjork@starkey.com
Booth #508

Audiology Foundation of
America (AFA)

Becky White

8 North 3rd St., Suite 301
Lafayette, IN 47901

P: (765) 743-6283

F: (765) 743-9283

E: infoafa@audfound.org
Booth #116

Audiology Online

Stephanie Miller

5282 Medical Dr., Suite 150
San Antonio, TX 78229

P: (210) 693-1461

E: smiller@audiologyonline.com
Booth #412

Audioscan

Bill Cole

41 Byron Ave.
Dorchester, ONT
Canada NOL 1GO

P: (519) 268-3313

F: (519) 268-3256

E: joanne@etymonic.com
Booth #217

Balanceback

Collin Griffin

4601 Gateway Circle
Kettering, OH 45440
P: (937) 434-5455

F: (937) 434-2241

E: cgriffin@dizzy.com
Booth #5714

Bellevue University

Anne Heinly

1000 Galvin Rd. South
Bellevue, NE 68005

P: (800) 756-7920

E: anne.heinly@bellevue.edu
Booth #315

Beltone

Grace Defilippis

2601 Patriot Blvd.
Glennview, IL 60026

P: (847) 832-3722

F: (847) 832-3668

E: defilippisg@beltone.com
Booth #216

Bernafon

Lisa Shao

200 Cottontail Lane, Bldg. B
Somerset, NJ 08873

P: (888) 941-4203 Ext. 3214
F: (732) 560-4877

E: las@bernafon-us.com
Booth #300

Cardinal Health
Jennifer Schutz

5225 Verona Rd., Bldg. 2
Madison, WI 53711

P: (608) 441-2203

F: (608) 441-2002

E: jennifer.schutz@
cardinalhealth.com
Booth #313

Care Credit

Fabiola Munoz

2995 Red Hill Ave., Suite 100
Costa Mesa, CA 92626

P: (714) 434-4262

F: (866) 874-4093

E: fmunoz@carecredit.com
Booth #219

Cochlear Americas
Susan Petrie

13059 E. Peakview Ave.
Centennial, CO 80111

P: (800) 523-5798 Ext. 104
E: spetrie@cochlear.com
Booth #421

Comfort Audio

Patrik Liljekvist

350 South Northwest Hwy.,
Suite 300

Park Ridge, IL 60068

P: (847) 656-5450

F: (847) 656-5201

E: patrik.liliekvist@
comfortaudio.com

Booth #500

CounselEAR

Brian Urban, Au.D.

1206 Simpson St.

Evanston, IL 60201

P: (847) 869-9433

F: (847) 869-2053

E: brian.urban@counselear.com
Booth #513

Dreve America Corporation
Sean O’Connor

9801 Valley View Rd.

Eden Prairie, MN 55344

P: (612) 850-3384

F: (952) 944-3973

E: sean.oconnor@dreve-
america.com

Booth #5710

Ear Q Group

Robert Reynolds

1900 West Genesee St.
Syracuse, NY 13204

P: (315) 468-1082

F: (315) 468-2169

E: achevalier@earg.com
Booth #3711

Ear Technology Corp.
Katy Pindzola

PO Box 1017

Johnson City, TN 37605
P: (800) 327-8547

F: (423) 928-0515

E: info@eartech.com
Booth #112

EducatedPatients.com

Kevin St. Clergy, M.S.

100 Wildhaven Dr.

Albertville, AL 35951

P: (678) 792-3484

F: (801) 459-2564

E: kevin@educatedpatients.com
Booth #511

Energizer Battery Co.
Dick Freeman

533 Maryville University Dr.
St. Louis, MO 63141

P: (314 )985-1637

F: (314) 985-2207

E: richardm.freeman@
energizer.com

Booth #325

ESCO-Ear Service Corp.
Kathleen D. Kuntz

3215 Fernbrook Ln. North
Plymouth, MN 55447

P: (800) 992-3726

F: (763) 559-4247

E: info@earserv.com
Booth #321

ExSilent USA

Jeff Erdahl

3131 Fernbrook Ln. North #225
Plymouth, MN 55447

P: (866) 742-0808

E: jerdahl@exsilent.com

Booth #323

Eyemaginations

Jennifer Lentz

600 Washington Ave., Suite 100
Towson, MD 21204

P: (410) 321-5481 Ext. 8656

F: (410) 616-8658

E: jennifer@eyemaginations.com
Booth #118

Fortress Health Options
Bob Olsen

3530 E. Flamingo, Suite 101
Las Vegas, NV 89121

P: (702) 898-5700

F: (702) 898-5900

E: bolsen8@cox.net

Booth #119

Florida Academy
of Audiology

Rachel M. Brooke

20423 State Road 7

Suite F6-491

Boca Raton, Florida 33498

P: (661) 477-8100

F: (661) 910-0896

E: execdir@floridaaudiology.org
Booth #515

GloStream

Michael Quinn

6632 Telegraph Rd., Suite 363
Bloomfield Hills, MI 48301

P: (813) 748-1883

F: (248) 659-1577

E: michael.quinn@glostream.com
Booth #210

GN Otometrics

Christine Beschta

125 Commerce Dr.
Schaumburg, IL 60173

P: (847) 534-6920

F: (847) 534-2151

E: cbeschta@gnotometrics.com
Booth #317

GN ReSound

Jennifer Olson

8001 E. Bloomington Fwy.
Bloomington, MN 55420

P: (952) 769-8407

F: (952) 769-8001

E: gnresound@gnresound.com
Booth #319

Hal-Hen

Lilet Lim

120 Fulton Ave.

Garden City Park, NY 11040
P: (718) 360-1105

F: (516) 739-5261

E: lim@widexmail.com
Booth #507

Hamilton Cap-Tel

Frank Endres

1006 12 St.

Aurora, NE 68818

P: (866) 576-1991

F: (402) 694-5037

E: info@hamiltoncaptel.com
Booth #414

Hear USA

Jeremy Moser

1250 Northpoint Pkwy.
West Palm Beach, FL 33407
P: (661) 478-8770 Ext. 151
F: (888) 303-6327

E: jeremym@nhearusa.com
Booth #416

Hearing Loss Association of
America (HLAA)

Chris Sutton

7910 Woodmont Ave., Suite 1200
Bethesda, MD 20814

P: (301) 657-2248

F: (301) 913-9413

E: CSutton@hearingloss.org
Booth #214

The Hearing Review

Tom Madorna

6100 Center Dr., Suite 1000
Los Angeles, CA 90045

P: (913) 344-1343

F: (913) 344-1492

E: tmadorna@ascendmedia.com

Booth #415
17
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HIMSA, Inc.

Jenna Schneider

2550 University Ave. West,
Suite 241N

St. Paul, MN 55114

P: (651) 644-2921

F: (651) 644-3046

E: jschneider@himsa.com
Booth #423

InSound Medical/Lyric Hearing
Tina Kinoshita

39660 Eureka Dr.

Newark, CA 94560

P: (610)792-4000 Ext. 452

F: (510)792-4050

E: tkinoshita@insoundmedical.com
Booth #400

Intelligent Hearing Systems
Raquel Lauture

6860 SW 81st St.

Miami, FL 33143

P: (305) 668-6102

F: (302) 668-6103

E: rlauture@ihsys.com

Booth #114

Interacoustics

Kathryn May

7625 Golden Triangle Dr.
Eden Prairie, MN 55344

P: (952) 278-4423

F: (952) 903-4200

E: kem@interacoustics-us.com
Booth #409

Lippincott Williams & Wilkins
Carolyn McCoy

530 Walnut St.

Philadelphia, PA 19106

P: (215) 521-8423

F: (215) 521-8493

E: carolyn.mccoy@
wolterskluwer.com

Booth #212

MED-EL Corporation
Cara Cartee

2511 Old Cornwallis Rd.,
Suite 100

Durham, NC 27713

P: (888) 633-3524

F: (919) 484-9229

E: cara.cartee@medel.com
Booth #213

Medallion Bank

John Haymond

1100 East 6600 South, Suite 510
Salt Lake City, UT 84121

P: (801) 747-7176

F: (888) 730-5032

E: jhaymond@medallion.com
Booth #512

MedRx, Inc

Randy Dickins

1200 Starkey Rd. #105
Largo, FL 33771

P: (727) 584-9600

F: (727) 584-9602

E: medrx@medrx-usa.com
Booth #309

Melmedtronics Inc.

Tim Stroup

1550 Norwood Dr., Suite 100
Hurst, TX 76054

P: (817) 268-1564

F: (817) 285-6182

E: tstroup@tinnitustreatment.com
Booth #516

Micro-Tech

Lisa Bjork

6425 Flying Cloud Dr.
Eden Prairie, MN 55344
P: (952) 995-8800

E: lisa_bjork@starkey.com
Booth #120

Micropower Battery Company
Elliott Alexander

80 NE 13th Street

Miami, FL 33132

P: (805) 371-9200

F: (305) 371-9400

E: help@microbattery.com

Booth #517

MiraCell, Inc.

Christina MclLauchlin

921 North 1430 West
Orem, UT 84057

P: (801) 434-8165

F: (801) 221-0446

E: marketing@miracell.com
Booth #312

Oaktree Products, Inc.

Alison Dees

716 Crown Industrial Court
Chesterfield, MO 63005

P: (636) 530-1664

F: (636) 530-6158

E: adees@oaktreeproducts.com
Booth #215

Oticon, Inc.

Henning Falster

29 Schoolhouse Rd.
Somerset, NJ 08873

P: (732) 560-1220 Ext. 2515
F: (732) 868-6909

E: hvf@oticonusa.com
Booth #107

Otovation

Siobhan McHugh

1001 W. Ninth Ave., Suite A
King of Prussia, PA 19406
P: (610) 768-9300 Ext. 100
F: (610) 992-2316

E: siobhan@otovation.com
Booth #223

Phonak

Kelly Breece

4520 Weaver Pkwy.
Warrenville, IL 60555

P: (630) 821-5112

F: (630) 393-7400

E: kelly.breece@phonak.com
Booth #307

Prescott’s, Inc.

Amy Enghaus

PO Box 609

Monument, CO 80132

P: (719) 481-3353

F: (719) 488-2268

E: amenghaus@
surgicalmicroscopes.com
Booth #408

Rayovac

Kevin Kaiba

601 Rayovac Dr.

Madison, WI 53711

P: (608) 275-3340

E: kevin.kaiba@rayovac.com
Booth #111

Rexton

Beth Giaimo

10 Constitution Ave.
Piscataway, NJ 08854

P: (732) 529-3643

F: (732) 562-6640

E: bgiaimo@siemens.com
Booth #410

Right Hear

Michelle Thibodeau

8416 Old McGregor Rd.
Waco, TX 76712

P: (312) 545-7660

F: (254) 732-7098

E: mthibodeau@righthear.com
Booth #117

SafeAwake

Jon Roby

8940 Old Annapolis Road, Ste. J
Columbia, MD 21045

P: (443) 539-0781

F: (410) 884-3267

E: info@safeawake.com

Booth #425

Siemens

Beth Giaimo

10 Constitution Ave.
Piscataway, NJ 08854

P: (732) 529-3643

F: (732) 562-6640

E: bgiaimo@siemens.com
Booth #419

Sonic Alert

Ed Brink

1050 E. Maple Rd.

Troy, MI 48083

P: (248) 577-5400

F: (248) 577-5433

E: ebrink@sonicalert.com
Booth #115

Sonic Innovations

Spring Taylor

2795 East Cottonwood Pkwy.,
Suite 660

Sandy, UT 84121

P: (801) 365-2804

F: (801) 365-3000

E: staylor@sonici.com

Booth #200

Sonus-USA

Paul D’Amico

5000 Cheshire Pkwy. North
Plymouth, MN 55446

P: (763) 268-4000

F: (763) 268-4254

E: paul.damico@amplifon.com
Booth #3714

Starkey Laboratories, Inc
Lisa Bjork

6700 Washington Ave. South
Eden Prairie, MN 55344

P: (952) 828-9144

E: lisa_bjork@starkey.com
Booth #207

TIMS for Audiology
Susan Smith

2407 Montana Ave.
Billings, MT 59101

P: (406) 255-9547

F: (406) 255-9652

E: susans@cu.net
Booth #113

Unitron

Maria Cabrera

2300 Berkshire Ln. North, Suite A
Plymouth, MN 55441

P: (763) 744-3300

F: (763) 557-8828

E: maria.cabrera@unitronhearing.
com

Booth #316

Westone

Hank Netherton

2235 Executive Circle
Colorado Springs, CO 80906
P: (719) 540-9333

F: (719) 540-9183

E: hankn@westone.com
Booth #218

Wireless Hearing Solutions
Scott Peyton

6653 Grand Haven Rd.
Spring Lake, Ml 49456

P: (888) 224-4988 Ext. 107
F: (231) 798-2324

E: scott@wirelesshs.com
Booth #417

Widex

Lilet Lim

120 Fulton Ave.

Garden City Park, NY 11040
P: (718) 360-1105

F: (516) 739-5261

E: lim@widexmail.com
Booth #407
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